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This document presents the selected visual identity for the Global 
Portal covering the following:

• Design rationale and philosophy

• Examples of designs based on the visual identity

• Rationale  for selecting the final design.
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Design rationale

Our rationale for the design is based around a conceptual statement 
about the user experience that describes the identity of the portal:

“The Global Portal is ‘how’ we do things as One Andersen using One 
Portal.”

Our design is based on creating a visual representation of this identity 
from a vision that it will become the global single point of access for 
Andersen. This will be where users constantly go to address the 
question of “What do I want to do today?”. 
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Design philosophy

Space, colour and clarity are the essence of the design, with the logo 
defined as the ‘hero’ to provide a global, common focus. This 
combination creates a harmonious and well balanced visual design that 
flows throughout the site.

Sense of white ‘space’ is achieved through the use of evenly placed 
elements within the page. ‘Colour’ is employed to enhance focus on 
content through minimal use of the primary and secondary colour 
palette, with particular emphasis on the primary palette. ‘Clarity’ is 
defined through the structure and ordered positioning of elements 
within the page.

The overall effect produces an engaging, professional and well-
organised visual identity that is fresh to the user time and time again, 
while creating a user experience reinforcing our one global vision.
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Visual design features

• Follows Andersen global brand guidelines to retain Andersen visual 
identity used in both the external corporate web site as well as the 
intranet

• Categorizes content and navigation into proximity groups for 
familiarity and ease of use

• Employs short phrases to enhance readability

• Uses page layouts that are consistent and recognisable

• Follows best practice usability such as obvious and consistent 
navigation, effective visual aids and maximum use of screen real
estate for content

• Brings into focus content which is relevant to user for rapid learning 
and maximum productivity

• Optimises download time by using only graphics that enhance 
content or that lead to a better understanding of the information 
being presented.



Page 6 ,  06/03/2008

Global Portal Master Template

• Global navigation bar
This exists on the top of every page and contains all main navigation 
functionality, including search, which aids the user in navigating through 
major areas of the site.  It also contains the Logo which forms navigation 
in terms of accessing the home page

• Vertical navigation 
This area provides links to related content below the current level

• Horizontal navigation 
This area provides links to other content at the same level

• Shortcut navigation 
This area provides links to specific content areas as specified by the 
content owner

• Master content area 
This is the main area for content which can include text, data, links and 
applications.  This is based on maximised use of real estate for content, 
is left justified and scales vertically (never horizontally)

• My dashboard
A specific area on the right hand side which provides personalised 
content defined from the user's profile details and customised content 
chosen by the user.

The Global Portal master template encompasses the design philosophy and design 
principles of the visual identity.  

It consists of three main layout areas as follows:
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Home Page Example

• subtle use of orange and grey 

• applied balance of content 
proximity with white space

• use of layout borders to frame 
content with vertical and 
horizontal thin lines and 
horizontal bold blocks

• the homepage content area 1, 
to comprise text and links from 
primary levels of the 
framework

• homepage content areas 2 
and 3, to comprise text and 
links from elevated levels of 
the framework. 

The Global Portal home page 
is an example of the  top level 
(level 0) implementation of the 
master template.

This page sets the context of 
the look and feel for the rest of 
the site.

Key design features are:



Page 8 ,  06/03/2008

Sample Page Example (for nodes in the framework with no 
content)

• introduction of  navigational 
links at the top of the 
content area

• support for vertical scrolling 
only if content area extends 
beyond the minimum height

• the content heading and 
description comprising of 
text only.

The Global Portal sample 
page is an example of a level 
1 implementation of the 
master template.

This particular example 
shows how a section in the 
framework with no content 
would appear.

Key design features are:
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Sample Page Example (for nodes in the framework with 
content)

• use of icons to distinguish 
different types of content 
links

• framing within content area 
using standard blocks and 
lines

• content area 1 and 2 
comprising text, links and 
dynamic content

• content area 3 comprising a 
content key to help the user 
identify different types of 
content

As for previous except this 
example shows how a node in 
the framework with content 
would appear.

Key design features are as for 
previous with the addition of:
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Sample Page Example (for a fully integrated application)

• the master application 
area would comprise 
both the application and 
its navigation.

As for previous except this 
example shows how a fully 
integrated application could 
appear.

Key design features are as 
for previous with the 
addition of:
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Rationale for selected design

The selected design was chosen because of the following rationale:

• Navigation

All navigation items are grouped in proximity at the top of the content area to let 
the user scan for links easily and efficiently and prevent them having to scroll 
down pages or look through content in order to find the links

• Colour usage

Although colour coding can be used as a visual aid in differentiating and 
grouping various high level content areas (as suggested in alternative designs), 
colour alone cannot be relied upon to communicate a message as different 
nationalities have varying interpretation of colour.   Some users may also be 
colour blind which decreases the effectiveness of using colour

• Layout

Based on existing applications, the chosen design allows for best integration 
and fit for maximum content real estate. Although the three column designs 
(alternative concept layout 1 & 2) allow for expansion of items in the ‘navigation 
bar’ and ‘My dashboard’ they do not make best use the space for content.
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Overview of alternative concepts

Alternative concept 1 – left hand navigation

Three column layout incorporating left hand navigation function based on  
a strong conventional view that users have grown accustomed to looking 
in certain areas on a screen to find navigational aids.

Alternative concept 2 – right hand navigation

Three column layout incorporating right hand navigation function based on 
a view that when placed on the right, navigation can enhance efficiency by 
location much closer to the scroll bar. This allows users to quickly move 
the pointer between the scroll bar and the navigation items. 

Alternative concept 3 – colour usage

Use of colour coding to define and differentiate various high level 
categories. Assists the user in identifying which root level they are within, 
when they drill much deeper into the site and helps to reduce 
disorientation.  (note: only Level 0 is shown)
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Alternative concept 1 – left hand navigation
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Alternative concept 2 – right hand navigation
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Alternative concept 3 – colour usage


