
Top 15 page clicks RAC.co.uk
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•The three most clicked areas on the home 
page are tools such as route planner and 
traffic updates

•Within the top 10 are Breakdown and 
Insurance 

•Breakdown and Insurance only get 17.5% of 
top 15 page clicks

•22.7% of top 15 page clicks lead to possible 
sales

•Route Planner gets over 50% of top 15 page 
clicks

Top 15 page clicks route planner
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**
It is not clear from the analytics as to where these links are 

as the left navigation links are flagged as left nav.

•Of top 15 page clicks

•From the data it is clear that users 
understand the application

•Almost 93% of users use the route 
planner without deviating to other parts 
of the site



Top 15 page clicks UK Breakdown
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15•Of top 15 page clicks

•49% of users want to find more detail 
regarding to specific cover

•23% of users go to start the ‘Buy’
process without further cover 
explanation

•28% of users visit pages directly 
related to breakdown cover

•No users in the top 15 page clicks 
abandon the page.

Top 15 page clicks European 
Breakdown

•Of the top 15 page clicks

•Over 60% of users go straight to quote 
without any supporting data.

•Less than 2% visit pages unrelated to 
cover

•Some confusion over what European 
breakdown cover home page is as 3.2% 
click link.
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Top 15 page clicks Car Insurance

•Of 15 top page clicks

•No users abandon page to unrelated 
topic

•Majority of users want quotes and 
discounts/offers

•Some confusion again as users click 
link to this home page
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It is not clear from the analytics as to where these links are 

on the Car Insurance landing page.

Top 15 page clicks Van Insurance

•Of the top 15 page clicks

•Over 80% of users go straight to quote

•Some confusion again as users click 
link to this home page

•5% of users abandon page to other 
insurance cover types

**
It is not clear from the analytics as to where this link is on the 

Van Insurance landing page.
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Top 15 page clicks Home 
Insurance

**
It is not clear from the analytics as to where this link is on the 

Van Insurance landing page. 1
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•Of the top 15 page clicks

•Over 60% of users go straight to quote

•Some confusion again as users click 
link to this home page

•The links panel, top left corner is 
heavily used

•Low abandonment rate

Top 15 page clicks Travel 
Insurance

**
It is not clear from the analytics as to where this link is on the 

Travel Insurance landing page.
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•Of the top 15 page clicks

•Majority want further information of 
cover 

•Some confusion again as users click 
link to this home page

•The links panel, top left corner is 
heavily used

•Low abandonment rate


	deskresearch_rac

