User testing preliminary results.

These are high level results and do not go into individual opinion and usage. These results are the common findings in which all users agreed.

· Telegraph.co.uk is not seen as ‘Breaking News’ although users are aware content does update during the day it is generally seen as a Newspaper for once a day news.

· Users generally visit the site in the morning and some return at lunch for more in depth look.

· All users have Ad annoyance. All users are aware it is a necessary evil but find animated ads and those which obscure page content when rolled over as very annoying. When reading an article users want no distraction.

· The Left hand Navigation is not used or understood.

· All users have issues with Information Architecture and labelling. Problems finding areas, where to look and where I am in site.
· Navigation is seldom used. Users tend to use the home page as a navigation page always clicking back to start next journey. 
· Users are impressed with content

· Were unaware of the depth of the content within the site

· All new users expressed that now they are aware of Telegraph.co.uk they will visit it regularly.

· No concerns with article pages apart from Ad distraction.

· Right hand column often over looked as seen as Ad panel.

· No users interviewed used any of the News Services tools.

· Most users expressed commenting on articles as good functionality.

· Not one user tested uses RSS Feeds.

·  Users are interested in personalization but wary of registration. Users commented that due to large amount of Ads (perceived as more than other news sites) they are wary of any registration as see possibility for spamming)
· Most users tested arrive on the site from having the Telegraph Bookmarked.

· Users tend to have a set journey when using the site and do not browse. This appears to be a navigational problem, results will be analysed further.
· No users are aware of Telegraph TV. Not one person had seen or used this before.
·  All users like use of video but… have problem identifying what is advertising and what is video so generally ignore.
User questions from week 1 workshop at Telegraph
· Times e-commerce and right-hand column ad dumping.
Some users were confused by the Telegraph right hand column and dismissed it as Ad space. 
· The like and dislikes of the navigation.
Users generally like the simplicity of the top navigation bar
· Usability of navigation.
The left hand navigation was not understood, seen in most cases as useful links panel. Users could see no connection between top and side navigation bars. Everyone had issues using navigation to find pages and sections.
· Opinions on the integration of e-commerce

· Compare the article pages
The article page was seen as fulfilling its function the only negatives was the advertising distracted and sometimes obscured content.
· General feedback
See individuals below
· Why don’t people use RSS?
People are not aware of its use on Telegraph.co.uk or what it is.
· Why don’t people click on more than five articles?
· Why do people spend longer on the paper than on the website?
People view the Website as a digital version of the paper so if they have read the paper they are only interested in updated news.
· Why do people comment?
· What are their drivers (agreeing or disagreeing with what has been said)? Yes. People want to read comments but will only make comment if article is very significant to them.
· Why would people sign up to a widget?
Users would consider sign up/registration if they were assured of security and promise of no spam.
· How do people want their content presented?
Current users expect to ‘feel’ a newspaper layout/structure but this is due to the current users ‘idea’ that the site is a digital version.
· Are people interested in personalization, and doing it themselves?
users appear interested but with two concerns
· Security/privacy issues with registration as mentioned in high level results above.
· When personalizing view will I miss certain news events…
· Where do people arrive on the site?
Existing users bookmark/favorites Telegraph.co.uk When asking non users to navigate to the Telegraph all users Googled Telegraph landing on the home page. 
· What is the user journey?
The user journey is different from user to user but what is significant is the fact that all users use the home page as a navigational element always coming back to the homepage to start a new journey. No users when observed used the left navigation and only used the top level to the extent of selecting ‘News’ ‘Sport’ or ‘Home’. Users do not browse the site and this is down to lack of confidence of the navigation and as to there where-a-bouts at any one time within the site. A feeling of lost prompts ‘click home button’.
· Why don’t people click on the puff?

· What motivates people to click through to other pages on the website?
Home page headlines and articles, article headlines accompanied with intriguing imagery. Related links/articles and most viewed/editors choice.
· What are some good tactics for driving traffic?
Making sure the above is covered on all pages throughout the site and gaining user’s confidence to browse with a usable navigation solution and page labeling.
· Do users get video confused with MPU?
Yes. Because most/all video starts with an Ad users see most/all video as Ads.
· Should there be auto play of videos and if so, should there be sound?
Not all users agreed on auto play but all agreed that you should have control to stop/pause turn on/off sound.
· How do people like to watch video?
Majority, embedded in the page. At a decent size with minimal waiting or stop starting.
· Do people use live networks?
· Why is the telegraph TV not viewed more?
Users are not aware of it.
· Do people navigate?

· No. Navigation is over complicated and not intuitive. Labeling and IA is not understood.

· What is missing?
Not much if anything. The problem the user has is they are not aware of the depth of content. Users have set tasks they perform on the site and these habits need breaking. Show the user the content… they reply “didn’t know that was there”.
· Do people actually need everything on the site?
With people’s current trends I would say no, but with ‘education’ of what contents available people will visit more pages and stay longer.
· How do people read?
· What type of homepage do users want?
Updated News, Headlines, Sports, snippets of stories. It is important to remind that users are seeing this home page as a digital version of the paper still and find it hard to imagine/visualize anything else. Users appeared happy to the current home page content but many users were not intrigued to scroll to the bottom exploring all areas. The content is there but needs displaying differently to entice user to use.
· Do users like news/sports/business being the three leading topics?
Users agree that these are the three leading topics. People will always look for these 3 topics when coming to the Telegraph so do they have to take president on the home page?
